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— (Part 2—Lipstick 
Manicure Preparations 
Eye Make Up) 169 
— (Part 3—Face Cream and Skin 
Care Products 
‘Perfumes and Toilet 
Waters 
Make Up and Face Powder) 170 
— (Part 1) Lips, eyes, nails 234 
— (Part 2) Skin make-up 235 
— (Part 3) Face care products 236 
— (Part 4) Perfume 236 
Denture Cleaners 231 
Electric Shavers 152 
Eye Make-Up 169 
Face Creams and Skin Care Products 170 
Face Powder 170 
Films: Photographic 146 
First-aid Dressings 154 
Hair Care Market 207 
Hairdressers 195 
—- 230 
Lipstick 169 
170 


Manicure Preparations 
Medicines: Household (Part 1) 
— (Part 2) 
Men's Toiletries 
Perfume and Toilet Waters 
Photographic Films 
Razor Blades 
Shavers: Electric 
Shaving Market: 
Shaving Creams and After Shave 

Lotions 
Soft Tissues 
Toilet Soap 
Toothpaste 


HOUSEHOLD AND GARDENING 


Audio Equipment (Part 1) 
— (Part 2) 
Batteries (Dry Cell) 


Bed Linen 

Beds 

Blankets 

—: Electric 

Car Accessories 

Car Polishes and Shampoos 

Carpets 

Central Heating 

China, Pottery and Glass Tableware 
(Part 1) 

ze (Part 2) 

Cigarette Lighters 

Cleaning Products 

Clocks & Watches 

Cookers 

Cut Flowers 

Cutlery: Table 

Deep Freezers 

Detergents: Synthetic and Soap 

Dishwashers 


Dishwashing Products 
Do-it- Yourself (Part 1) 
(Part 2) 
_ (Part 1) 
_ (Part 2) 
_ (Part 3) 
— (Part 4) 
Domestic Freezers 
Domestic Insecticides 
Domestic Washing Machines 
Electric Blankets 


Electric Food Mixers 

Electric Lamps 

Electric Plugs and other Accessories 
Electric Shavers 


Floorcoverings 
Flowers 

Food Mixers: Electric 
Freezers 

—: Home 


Fuel & Lighting (Domestic) 
Furnishing Fabrics 
Furniture (Part 1) 

= (Part 2) 

ee BariL) 

— (Part 2) 

—: Garden 
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—: Kitchen (Part 1) 

= (Part 2) 

—: Knockdown (DIY Part 4) 
Garden Furniture 

Gardening Products: (Part 1) 
= (Part 2) 
Handtools (DIY Part 2) 
Heating: Central 
Holloware: Stainless Steel 
Home Freezers 


Household Polishes 

Houseplants 

Insecticides: Domestic 

Kitchen Furniture (Part 1) 

= (Part 2) 

Kitchen Gadgets: Waste Disposal Units 
Laminates: Decorative RR 
Lighting & Fuel (Domestic) 

Mopeds and Scooters 

Paint 


Paint and Wallpaper: (DIY Part 3) 
Pianos 

Plugs: Electric and Other Accessories 
Polishes, Floor and Furniture 

Radios 

Record Players 

Refrigerators 

Sewing Machines: Domestic 

Sound Reproduction Systems (Part 1) 
_ (Part 2) 
Stainless Steel Holloware 

Table Cutlery 

Tape Recorders 

Television Sets (Part 1) 

_ (Part 2) 
Toys (Part 1) 

= (Part 2) 
Typewriters 

Tyres 

Vacuum Cleaners 


Wallpaper 
— and Paint (DIY Part 3) 
Washing Machines 


Washing Products 
Waste Disposal Units 
Watches & Clocks 
Wood (DIY Part 4) 


STATIONERY, RECREATION AND SERVICES 
Bicycles 


Book Clubs 

Books: (Part 1) 

— (Part 2) 

— (Part 1) 

— (Part 2) 

Calculators 

—: Hand-held 

Cameras: Still 

Camping and Camping Equipment 

Camping Equipment 

Car Entertainment: In- 

Catering: Annual Review of 

— Future of Hotel and Catering 
Industry 

Cinemas 


Discotheques 
Dry Cleaners and Laundries 
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Gramophone Records 
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Magazines: Women's 
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Films 
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Radios 

Records and Tapes 

Sports and Games Equipment (Part 1) 
(Part 2) 

Store Security 

Tape Recorders 

Tents, Caravans, etc 

Toys 

— (Part 1) 

— (Part 2) 

Travel Agents 

Women's magazines 

Writing Materials and Stationery 


DISTRIBUTION 


Automatic Vending 

Cash and Carry 

==) (Part 1) 

= (Park 2) 

Christmas Retailing 

Confectioner—Tobacconist—News- 
paper Shops 

Department Stores: Future of 

Direct Selling 

Distribution: The Mechanics of (Part 1) 

— (Part 2) 

Electrical Retailing 

Financial Development of Retailing 

Food Brokers & Distribution Selling 

Frozen Food: Retail Distribution of 

Labour in Retailing 

NAAFI 

Out of Town Retailing 

Private Branding in the Grocery Trade 

Regional Patterns of Retailing 

Retail Distribution of Frozen Foods 

Retail Outlets: Site Assessment of 

Retail Stock Turnover 

Retailer responses to the sugar short- 
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Shopping Centres: 
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Store Security 

Sugar Shortage: Retailers response to 

Superstores: Future of 

Trading Stamps 
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Wholesaling: Trends 
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Consumer Expenditure Patterns 170 
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Product Introduction 149 — 200 
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Special Reports 


EIU SPECIAL REPORTS provide authoritative analyses of 
major issues and problems that directly concern the 
internationally-oriented manager and administrator. 


Each Special Report is devoted to a single major topic. Thus 
the analysis is in substantially greater depth than is 
normally possible within the space constraints of the regular 
issues of the EIU’s quarterly and monthly publications. 


Construction in the Middle East 

No. 55- published May 1978 At present over half of the capital 
expenditure in the Middle East is being spent on construction and by 
1981 the total could top $26 billion. This report looks in detail at 
future trends in the individual countries and it shows how to go 
about winning contracts and the pitfalls to be avoided. 


Economic Development of 

the Middle East Oil Exporting States 

No. 54. published July 1978 Examines current revenues and crude 
oil exports and prospects and explores factors affecting future 
stability and economic performance of Middle East oil states, 


Middle East Shipping and Transport 


1978-1985 

No. 53. published May 1978 This report, examines first, world oil 
demand and supply to determine the likely demand for transport for 
oil and LNG. Dry cargo, shipping and handling, port development, 
ship building and repair, air, road and rail transport are also fully 
covered. 


Worldwide Automotive Activity 1977 

and Outlook for 1978/79. 

No. 51. published June 1978 Describes and analyses the major events 
and key developments which occurred within the worldwide 
automotive industry and provides a commentary on their 
implications. In addition, this Special examines the likely 
conditions which the vehicle manufacturers will face in world 
markets in 1978 and 1979 and assesses possible structural 
developments affecting the sector. 


The Nursery Market 

No. 50. published January 1978 Britain’s 3.5 million under-fives 
constitute a very special market for food, clothing, playthings and 
transport. This report analyses each sector including market size, 
suppliers, trends and prospects and views the future for the trade 
against the background of the falling birthrate. 


Agriculture in the EEC 

No. 49. published January 1978 This takes the form of a situation 
report on production and policy. It considers output trends, farm 
incomes including regional disparities and changes in production 
patterns. It looks closely at the international implications of the 
CAP and assesses the prospects of success for various proposals to 
relieve some of its most serious problems. 


Raw Material Prices in the 1980s 


No. 48. published December 1977 While prices cannot be forecast 
precisely for ten years ahead, this Special draws general conclusions 
as to how demand, supply and prices of individual commodities are 
likely to be affected by particular new influences. Jn two volumes. 


UK Tax Savings for the Higher Paid 

No. 47. published November 1977 with 1978 Budget update British 
executives and directors are among the most highly taxed in the 
world, but there are many legitimate means of tax saving. This 
report is designed to explain to employer and employee, in 
non-technical language, the post-1977 Finance Act range of tax 
savings and tax-free benefits for those working inside and outside the 


UK 


Inflation Shelters: 
Precious Materials as Investments 


Update 1978 

No. 45. published March 1978 This is an updating of the coverage of 
EIU Special Report No. 31. Inflation Shelters: Precious 
Materials as Investments issued in October 1976. It reviews 
supply, demand and prices for diamonds, gold, silver and platinum, 
since mid-1976. Prospects are analysed from the position in early 
1978 and price forecasts and inflation shelter ratings are revised to 
1980. 


The Outlook for LPG 1977-84 


No. 44. published April 1977 Covers trade, import markets, supply/ 
demand balances and future developments and market prospects. 


Pension Funds in the UK 


No. 43. published May 1977 This Special outlines the developments of 
pension funds in the UK and the impact of recent legislation, 
assesses their economic impact on the economy and looks at the 
implications of the effects of inflation on investment returns. 


Sponsorship 

No. 41. published November 1977 Looks at the effects of the UK 
economic situation on sponsors and sponsored and the implications 
of the tobacco companies heavy involvement. An invaluable guide 
to would-be sponsors or those seeking sponsorship. 


The US Market for Motor Vehicle Parts 


and Accessories 

No. 40. published May 1977 The vast industrial sector supporting the 
US motor industry and which keeps the nation’s vehicles on the road 
is analysed. The original equipment, crash parts and aftermarket 
sectors are each fully covered. 


Selling to the Motorist 


No. 39. published March 1977 The performance of petrol forecourts 
and their diversification as retail outlets in the UK is examined. 


USSR: Foreign Trade Implications 


of the 1976-80 Plan 


No. 36. published November 1976 The object of this report is to arrive 
at an informed view on what the plan means in terms of Soviet 
imports and what the prospects are for Western exporters especially 
for machinery. 


Currencies in a Floating World 

No. 35. Revised edition June 1978 In view of large and sudden swings 
in the exchange rates of major currencies, there is a clear need to 
take precautions against the losses such fluctuations can cause to | 
companies carrying out international transactions. This Study 
provides an insight into recent and present trends in such parities, 
and indicates the outlook for particular currencies. 


Prices: Payment must accompany order 


EIU Special Reports: 

No. 44. UK £60, Overseas US$120 

No. 51. UK £50, Overseas US$100 

Nos. 54, 59, 48, 43, 40, 36, 35. UK £40, Overseas US$80 
Nos. 55, 53, 41- UK £25. Overseas US$50 

Nos. 49, 47, 39. UK £20, Overseas US$40 

No. 45- UK £15, Overseas US$30 


Airmail postage extra outside Europe US$2 


Copies are available from 

The Subscription Department 1A 

The Economist Intelligence Unit Ltd 
Spencer House, 27 St. James’s Place 

London SW1A INT, United Kingdom 
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MULTI-CLIENT STUDIES, sometimes called syndicated or group studies, are 

. in-depth research reports and usually concerned with product group 
sub-sectors in selected country markets. They are intended as the standard research 
document on the particular market concerned, for which purchasers obtain the 
full benefits of thousands or tens of thousands of pounds worth of a specialist 
team’s detailed researches. 


| The following titles are now, or will shortly be, available and detailed prospectuses will be supplied on 
request: 


Construction Equipment Markets in Western Europe 

Separate and detailed studies, giving market size, shares, groupings, end-uses, marketing 
factors, distribution etc by individual product type, for UK, France, Germany, Italy, Holland, 
Belgium, Spain. price £175-425 per country Published 1975-77. 


Agricultural Vehicles Markets in Western Europe 
Similar coverage and countries to the above, but concerned with tractors, combine harvesters, 
beet harvesters etc. price £150-300 per country Published 1975-77. 


Generating Sets Markets in Western Europe 

Similar country coverage to the above, on diesel powered generating sets up to 1OOOKVA, 
examining production, trade, market size and shares, factors, components etc. PRICE £ 100-200 
PER COUNTRY Published 1975-77. 


Construction Equipment Market in Japan 

Originally a sponsored extension to the European market studies, now available and giving 
very considerable detail on market data by product and size grouping, exports etc. PRICE 
$us1850 Published 1977. 


West European Markets for Car Replacement Parts 
Separate, comprehensive studies for each of six countries, five volumes per country, giving 


market data for individual products and overall market factors. price £200-400 PER VOLUME 
Published 1977. 


The UK Market for Car Accessories j 

A detailed study of a previously under-researched market covering in-car entertainment and 
functional, mechanical, comfort and embellishment accessories by individual product. 

price £285-350 Per VOLUME Published 1977. 


The UK Market for Car Care Products 
An in-depth market study covering each of 30 cleaning, repairing, engine and radiator 
products including polishes, fillers, anti-freeze etc. price £375 Published 1977. 


Air Cargo Prospects and Handling Equipment Markets 

_ Forecast cargo movements and background factors in a rapidly expanding region, with 
volumes available separately on air cargo handling equipment implications by fixed 
installations, container and unit load equipment, mobile equipment etc. PRICE ON APPLICATION 
Published 1977. 


The Middle East Economies - Their Structure and Outlook to 1980 
A spin-off from the Air Cargo prospects study that details in concise, comparative form the 
economic, political and social background and likely development of each of 11 countries ina 
single 275 page document. price £150 Published 1977. 


The Economics of Middle East Refineries and Their Prospects 

A major joint study by EIU and Kellogg International Corporation comparing in depth the 
economics of export-orientated Middle East refineries with market-orientated refineries in the 
__ USA, Japan, North West and Southern Europe. This is set against the background of 
_ forecast world demand for major oil products in 1980 and 1985. price £750. Published 1976. 


Retail Distribution in Britain 


Intended to fill a major gap in published material on the retail trade. Its 715 pages contain 
exhaustive statistical analysis of, and comment on, all retailing sub-sectors, including credit, 
regional and city data; notes trends; and identifies the leading multiple operations in each of 
these sub-sectors, as well as presenting profiles of Britain’s leading 50 retail groups. The 
Financial Times called it ‘‘The most comprehensive study of retailing in the UK . . .” price 
£175. Published 1976. 


The United Kingdom Market for Slimming, Dietetic 
and Health Foods 


An important and growing segment of the United Kingdom processed foods market which is 
characterised by the involvement of a wide variety of interests. The study analyses in depth 
the various factors at work, as well as pointing the way to likely future developments. It is 
supported by specially commissioned consumer research. price £450. Published 1977. 


Own Branding in the United Kingdom 

Own branding, especially of groceries, is a particularly important and developing feature of 
the UK retail scene, and one in which the UK has been in the forefront of European 
development. But it is a previously under-researched subject, in which manufacturers’ and 
retailers’ motives and reasons have never been comprehensively analysed. This study examines 
the emergence, development, extent and implications of own branding, with likely future 
trends. It features original consumer research. price £235. Published 1975. 


United Kingdom Market for Wrist Watches 


With the advent of digital watches this important market is currently in turmoil. This 
particularly well-timed study examines the current and likely future situation and is supported 
by exclusive consumer market research. price £325. Published 1976. 


The UK Domestic Pottery Market 

The products covered are domestic tableware and ornamental pottery. The industry has not 
previously been the subject of a detailed market analysis despite there being over 200 UK 
production units, many overseas suppliers, and substantial exports. The study analyses 

‘ production, trade, consumption and market shares as well as examining manufacturers and 
suppliers; marketing, promotion and distribution patterns and other important factors such as 
raw material supplies, pricing, and the impact of competitive products such as oven-to-table- 
ware. Forecasts are made to 1980 and 1985. price £285. To be published. 


Pensions in The United Kingdom 

An examination of the major issues facing the UK pensions industry at present, the economic 
background, and the likely future environment in which it will be operating. Special 
emphasis is given to the role of the occupational pension funds in the economy, and the 
impact of inflation on their investment opportunities. The study has been conceived and 
treated in the context of the new State scheme to be introduced in 1978 and about which the 
pensions industry is now having to make decisions. Continental European experience in 
alternative systems of pension provision is also examined and related to the UK position. 
price £500. Published 1977. 


Prepared Meals in Western Europe 

A six-country market study which examines not only market size by sub-sector, manufacturers 
and brand shares, with forecasts of market size to 1980, but also investigates factors such as 
eating habits, consumption patterns, social trends, regional variations and psychological 
factors involved in using prepared meals. price £575. Published 1976. 


The Japanese Pulp and Paper Market 

A comprehensive report of 170 pages on the world’s second largest paper producer and third 
largest pulp producer, about which very few details are known outside Japan. The industry 
has become a factor of major significance in the world market place of late and the study 
describes the industry itself in great detail, as well as examining its world position, with 
emphasis on future developments. price £475. Published 1976. 
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A detailed prospectus for each of these studies can be obtained from: The Manager 


Multi-Client Research Department 

The Economist Intelligence Unit Ltd 
Spencer House, 27 St. James’s Place 

London SW1A 1NT 


Telephone 01-493 6711 Telex: 266359 
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EIU PUBLICATIONS 


a wide ranging information system 


Established since 1952 as an integral part of the information 
sources of most of the world’s biggest companies, 
The Economist Intelligence Unit’s publications provide 
research-based analysis and interpretation of 
all relevant data within their subject areas. 


Quarterly Economic Reviews Service 


Every quarter 81 separate Reviews together cover over 160 countries — evaluaiing 
growth prospects, assessing opportunities, examining the problems. 


By providing a concise service of business oriented analysis of the latest economic 
indicators in almost all countries of the world, the EIU aims to assist subscribers 

to react quickly and accurately to developments in the international economic 
environment. A subscription to the Quarterly Economic Reviews Service is one sure 
way of always knowing where the growth is, and where changes are going to come. 
ANNUAL SUBSCRIPTION: UK £ 30 Overseas US$66 for each Review (4 issues plus annual 
supplement). Postage extra for each Review taken: UK £1.50 Overseas US$4 Airmail US$6 


European Trends 


quarterly with annual supplement: Briefs subscribers about 
major develooments in the European environment. 
ANNUAL SUBSCRIPTION: UK £50 Overseas US$130 

Postage extra UK £1.50 Overseas US$4 Airmail US$12 


Retail Business 


monthly; Covers the economic aspects of the retail trade in 
the UK with emphasis on consumer goods market 
research, distribution patterns and sales trends. 

ANNUAL SUBSCRIPTION: UK £95 Overseas US$ 248. 

Postage extra UK £4 Overseas US$10 Airmail US$30 


Marketing in Europe 


monthly: Prepared by The Economist Intelligence Unit 
(Europe) SA provides detailed, independent, studies of 
markets for specific consumer products in Europe. The 
emphasis is on the original six EEC countries (Belgium, 
Luxembourg, France, Germany, Italy and the 
Netherlands), although other Continental and 
Scandinavian markets are occasionally featured. 
ANNUAL SUBSCRIPTION: UK £120 Overseas US$310 or 
11,000 Belgian Francs. Postage extra UK £4 Overseas 
US$10 or 400BF Airmail US$36 or 1400BF 


Motor Business 


quarterly: The main function is to provide subscribers with 
well-informed independent analysis of trends in the 
international automotive industry and to present market 
data and other relevant statistical information. 

ANNUAL SUBSCRIPTION: UK £95 Overseas US$248. 

Postage extra UK £1.50 Overseas US$4 Airmail US$9 


International Tourism 
Quarterly 


Authoritative analysis and evaluation of market and 
industry trends for operators, carriers, hotels and official 
tourism organisations. ANNUAL SUBSCRIPTION: UK £50 
Overseas US$130. Postage extra UK £1.50 Overseas US$4 
Airmail US$9 


Multinational Business 


quarterly: A guide to developments in multinational 
corporate enterprise. It is designed for readers who are 
involved in multinational management, and for all who 
need to be familiar with the multinationals’ rapidly 
changing shape and environment. ANNUAL SUBSCRIPTION: 
UK £70 Overseas US$180. Postage extra UK £1.50 
Overseas US$4 Airmail US$9 


Paper & Packaging Bulletin 


quarterly: Provides concise analyses of trends in paper, its 
raw materials and plastic packaging products for 
consumers and producers. ANNUAL SUBSCRIPTION: UK £90 
Overseas US$240. Postage extra UK £1.50 Overseas US$4 
Airmail US$9 


Rubber Trends 


quarterly: Brings together analysis and interpretation of 
essential data relating to the international rubber 
producing and using industries. It offers a comprehensive 
insight into market and industrial trends worldwide. 
ANNUAL SUBSCRIPTION: UK £90 Overseas US$ 240. 

Postage extra UK £1.50 Overseas US$4 Airmail US$6 


EIU Special Reports 


Each provides analysis in depth on a single major topic. 
List available on request. 


Full details of the above publications from: The Subscription Department 


The Economist Intelligence Unit Ltd 


Spencer House, 27 St. James’s Place, London SW1A 1NT’ 


Registered Office, Registered in England No. 563972 


INTERNATIONAL SERVICES FOR MANAGEMENT 


The EIU provides comprehensive, world-wide, services for management. 
It aims at the full integration of the functions of market research and 
marketing management in defining marketing problems, initiating appro- 
priate research and helping the client to implement the marketing programme. 
The EIU can also assist clients with assessments of the effectiveness and 
efficiency of the management structure which may be found not to be 
suited to the needs of the organisation as a whole. 


Market research 

The EIU undertakes market research of all kinds from desk research and 
market intelligence to large scale field surveys. This service provides the 
framework for the launching and subsequent market development of a 
new product, or for widening the market share of an existing product. 
Information is given on the size of markets and market potential, consumer 
purchasing habits and attitudes, brand shares and the nature of existing 
and potential competition, the structure of distribution, prices and margins 
and the effectiveness of sales forces and promotion. 


Marketing management 
EIU marketing management services ensure co-ordination of research and 
marketing policy. 


Marketing Consultants are assigned to work with the client to see that: 


(a) research is based on a correct appraisal 
of the client's situation in the market. 


(b) the findings of market research are fully translated 
into a practical programme. 


The client is assisted in the creation and promotion of a brand image, in 
presentation and packaging, in the formulation and implementation of test 
marketing plans and the choice of the most effective sales forces. 


Services for management 

EIU management consultants undertake either full scale surveys or 
investigations into specific areas of the structure of a client’s organisation 
or subsidiary companies. In addition to making recommendations, 
assistance is given with their implementation. Help is also given to estab- 
lish corporate planning functions. The EIU can provide, in addition, 
assistance to enable correct financial decisions to be made and EIU 
statisticians can assist clients to make the best use of new statistical 


techniques. 


Consumer Research 

EIU market research and marketing services are supported by the EIU’s 
international consumer research facilities. In the UK, the EIU works in 
association with one of the UK’s foremost consumer research companies. 
In the USA, the EIU Associate Company, Etrick and Lavidge, provides this 
service. Similar services are available in most of the countries listed overleaf. 
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